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FOR IMMEDIATE RELEASE

Car, Truck, Flower Ads Top
Innis Maggiore 2012 Super Bowl Ad Survey
CANTON, Ohio (Feb. 7, 2012) – A survey of readers of Innis Maggiore’s PositionistView digital newsletter rated TV commercials for VW, Chevy Silverado and Teleflora.com as their top picks in the 2012 Super Bowl ad Survey. 
Innis Maggiore, the nation’s leading advertising agency in the practice of positioning, asked readers of the Feb. 6 edition of PositionistView to select their favorite 2012 Super Bowl ads as well as the one that would most likely make them want to purchase the advertised product or service. 

Respondents to the 2012 Super Bowl ad survey selected VW’s “The Dog Strikes Back” TV spot as their favorite. The VW ad was selected by 26.42 percent. Second favorite was Chevy Silverado’s “Apocalypse,” which pulled 19.23 percent of the votes. 

The Teleflora.com spot “Adriana Lima” was selected by 30.77 percent of respondents as the ad that would make them want to purchase the product or service. No clear runner-up was selected among those who made a selection on that question. 

“Our PositionistView readers’ judgment is consistent with the analysis we published in conjunction with the 2012 Super Bowl ad survey,” said Lorraine Kessler, Innis Maggiore’s principal client services and positioning strategist.  “Among the thousands of readers of our newsletter, one might expect a diverse reaction to the TV commercials, but it would seem that those who voted are similarly influenced by the three factors that we believe are critical in determining the quality of an advertisement: entertainment factor, likeability and effectiveness.” 
Kessler’s top five Super Bowl commercials were (1) Chevy Silverado: “Apocalypse,” (2) Audi: “Vampire Party,” (3) Chrysler: “It’s Halftime in America,” (4) VW: “The Dog Strikes Back” and (5) Teleflora.com: “Adriana Lima.” 
Innis Maggiore is the nation’s leading advertising agency in the practice of positioning, building strong brand positions for companies in competitive markets. The advertising and public relations agency had 2011 capitalized billings of more than $20 million. Key clients include Alside, Aultman Health Foundation, Bank of America, Chesapeake Energy, GOJO Industries, Inc., inventors of PURELL® Instant Hand Sanitizer, Goodyear, GuideStone Financial Resources, Nickles Bakery, RTI International Metals and Republic Steel. Innis Maggiore is a member of the American Association of Advertising Agencies and the Public Relations Society of America. The company maintains a website at www.innismaggiore.com.
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